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TERM END EXAMINATION - 2020
B.Com. FINAL YEAR (OLD)

SPECIAL GROUP (A) - INTERNATIONAL MARKETING
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Note : Time — According to University Timing.

1.

All questions are compulsory. All questions carry equal marks.
Write the answers of each Section (Part) in separate answer sheets.

(PART - A)
Principles of Marketing

[Maximum Marks: 75
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State the components of “Marketing Environment.” How they influence

marketing activities? Explain.
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What is “Price Policy”? State the various types of Price-Policies.
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Discuss how advertisement helps in “Sales-promotion”? What are the factors
that are considered in selecting advertisement media? Explain.
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(PART - B)
International Marketing

[Maximum Marks: 75
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Explain the meaning of “International Marketing”. What is the difference

between International Marketing and Domestic Marketing? Explain.
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What do you understand by “Export Assistance”? Explain its types in brief.
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Explain the factors affecting pricing decision in International Marketing.
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