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LukrdksÙkj ijh{kkfFkZ;ks a gsrq vko';d funsZ'k

1- LukrdksÙkj d{kkvksa ds fy, lHkh ¼pkj@ik¡p½ iz'u i=
nsuk vfuok;Z gksxkA lHkh iz'u i=ksa dh dkfi;kW ìFkd&ìFkd gksaxhA
2- ijh{kkFkhZ ,&4 lkbt dh mÙkjiqfLrdk dk mi;ksx djsxkA
izR;sd mÙkjiqfLrdk ij Nk= viuk jksy uEcj] fo"k;] iz'ui=]
iz'ui= dksM] ukekadu ,oa le; lkfj.kh ds vuqlkj fnukad
vfuok;Z :i ls vafdr djsxkA vU;Fkk ijh{kk ifj.kke ckf/kr
gksxk rks bldh tckonkjh ijh{kkFkhZ dh gksxhA mÙkjiqfLrdk ds
lkFk izos'k&i= dh Nk;kizfr layXu djsxkA
3- iz'u i= fucU/kkRed izdkj dk jgsxkA ftlesa ik¡p ;wfuV
ls ik¡p iz'u jgsaxsA ,d iz'u ds mÙkj dh vf/kdre 'kCn
lhek 300 jg sx hA

&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&
uksV % lHkh ik¡p iz'uksa ds mÙkj nhft;sA iz'uksa ds lkFk vadksa dk foHkktu fn;k tk
      jgk gSA
Note : Attempt all the five questions. Distribution of marks is given with
           questions.
1. foKkiu dk vFkZ crykb,A vk/kqfud cktkj O;oLFkk esa foKkiu ds egRo dks

le>kb,A                9
Explain the meaning of  advertising. Describe the importance of
advertising in Modern Marketing.

vFkok@OR
foKkiu ds uSfrd igyqvksa dks le>kb,A
Explain the ethical aspect of  advertising.

2. foKkiu fd;k tk;s ;k ugha\ bldk fu.kZ; ysrs le; vki fdu&fdu rRoksa
dks /;ku esa j[ksaxs\                            9
Which factor would you consider while determining advertisability?

(2)

vFkok@OR
foKkiu vihy ls vki D;k le>rs gSa\ vihy fdrus izdkj dh gksrh gS\
What do you understand by advertising appeal? What are the various
kinds of  appeals?

3. ,d foKkiu ,tsalh }kjk fd;s tkus oyks dk;ksZa dks le>kb,A    8
Explain the verious functions of  an advertising agency.

vFkok@OR
ctfVax dh lhekUr fo'ys"k.k fof/k dk o.kZu dhft,A
Discuss the marginal analysis approach of  budgeting.

4. oS;fDrd foØ; dk vFkZ ,oa egRo le>kb,A    8
Explain the meaning and importance of  personal selling.

vFkok@OR
oS;fDrd foØ; dh izfØ;k le>kb,A
Explain the process of  personal selling.

5. ,d foØ; laxBu esa izca/kd ds dk;ksZa dk o.kZu dhft,A    8
Describe the functions of  sales manager in a sales organisation.

vFkok@OR
foØsrk ds ewY;kadu ls D;k vk'k; gS\ foØsrk dk ewY;kadu fdu ?kVdksa ds vk/kkj
ij fd;k tk ldrk gS\
What is meant by Evaluation of  salesman? Evaluation of  salesman
can be made on the basis of  which factors.

___________

http://www.mcbuonline.com

http://www.mcbuonline.com


Roll No. ..............
20539

M.Com. IV SEMESTER, Sept. - 2020
Paper - II

(Consumer Behaviour)
                                                                                                     M.M. 42

LukrdksÙkj ijh{kkfFkZ;ks a gsrq vko';d funsZ'k
1- LukrdksÙkj d{kkvksa ds fy, lHkh ¼pkj@ik¡p½ iz'u i=
nsuk vfuok;Z gksxkA lHkh iz'u i=ksa dh dkfi;kW ìFkd&ìFkd gksaxhA
2- ijh{kkFkhZ ,&4 lkbt dh mÙkjiqfLrdk dk mi;ksx djsxkA
izR;sd mÙkjiqfLrdk ij Nk= viuk jksy uEcj] fo"k;] iz'ui=]
iz'ui= dksM] ukekadu ,oa le; lkfj.kh ds vuqlkj fnukad
vfuok;Z :i ls vafdr djsxkA vU;Fkk ijh{kk ifj.kke ckf/kr
gksxk rks bldh tckonkjh ijh{kkFkhZ dh gksxhA mÙkjiqfLrdk ds
lkFk izos'k&i= dh Nk;kizfr layXu djsxkA
3- iz'u i= fucU/kkRed izdkj dk jgsxkA ftlesa ik¡p ;wfuV
ls ik¡p iz'u jgsaxsA ,d iz'u ds mÙkj dh vf/kdre 'kCn
lhek 300 jg sx hA

&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&
uksV % lHkh ik¡p iz'uksa ds mÙkj nhft;sA iz'uksa ds lkFk vadksa dk foHkktu fn;k tk
      jgk gSA
Note : Attempt all the five questions. Distribution of marks is given with
           questions.
1. miHkksDrk Ø; O;ogkj dks izHkkfor djus okys fofHkUu ?kVdksa dh O;k[;k

dhft,A    9
Explain the various factors which effect consumer buying behaviour.

vFkok@OR
Ø;&izfØ;k ls vki D;k le>rs gSa\ bldk egRo crkb,A
What do you understand by Buying process? Explain its importance.

2. laxBukRed O;ogkj dh ifjHkk"kk nhft, rFkk blds izeq[k y{k.k crkb,A  9
Define organisational behaviour and explain its main characteristics.

vFkok@OR
miHkksDrk vuqla/kku dh izfØ;k D;k gS\ le>kb,A
What is the process of  consumer research? Explain.

(2)

3. vk/kqfud izca/k esa vfHkizsj.kk dh vko';drk ,oa egRo ij izdk'k Mkfy,A     8
Explain the need and importance of  motivation in modern management.

vFkok@OR
eSLyks dh vko';drk dh Øec)rk fopkj/kkjk dk o.kZu dhft,A
Describe the Maslow's need & Hierarchy theory.

4. O;fDrRo ds fu/kkZjd ?kVdksa dk o.kZu dhft,A    8
Explain the determinants of  personality.

vFkok@OR
miHkksDrk dh fofo/krk ls vki D;k le>rs gSa\ buds mi;ksx djus dh izo`fÙk
D;k gS\
What do you understand by consumer diversity? What are tis
propensity to consume.

5. lkekftd xfr'khyrk ls vki D;k le>rs gSa\ blds izdkj crkb,A       8
What do you understand by social mobility? Describe its types.

vFkok@OR
lkekftd miHkksDrk O;ogkj ds oxZ crkb,A
State the closses of  social consumer behaviour.

___________
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LukrdksÙkj ijh{kkfFkZ;ks a gsrq vko';d funsZ'k

1- LukrdksÙkj d{kkvksa ds fy, lHkh ¼pkj@ik¡p½ iz'u i=
nsuk vfuok;Z gksxkA lHkh iz'u i=ksa dh dkfi;kW ìFkd&ìFkd gksaxhA
2- ijh{kkFkhZ ,&4 lkbt dh mÙkjiqfLrdk dk mi;ksx djsxkA
izR;sd mÙkjiqfLrdk ij Nk= viuk jksy uEcj] fo"k;] iz'ui=]
iz'ui= dksM] ukekadu ,oa le; lkfj.kh ds vuqlkj fnukad
vfuok;Z :i ls vafdr djsxkA vU;Fkk ijh{kk ifj.kke ckf/kr
gksxk rks bldh tckonkjh ijh{kkFkhZ dh gksxhA mÙkjiqfLrdk ds
lkFk izos'k&i= dh Nk;kizfr layXu djsxkA
3- iz'u i= fucU/kkRed izdkj dk jgsxkA ftlesa ik¡p ;wfuV
ls ik¡p iz'u jgsaxsA ,d iz'u ds mÙkj dh vf/kdre 'kCn
lhek 300 jg sx hA

&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&
uksV % lHkh ik¡p iz'uksa ds mÙkj nhft;sA iz'uksa ds lkFk vadksa dk foHkktu fn;k tk
      jgk gSA
Note : Attempt all the five questions. Distribution of marks is given with
           questions.
1. xzkeh.k foi.ku dh vo/kkj.kk crkb,A bldh izd`fr ,oa egRo dh foospuk

dhft,A                            9
Explain concept of  Rural Marketing. Discuss its nature and importance.

vFkok@OR
forj.k ckfgdk;sa D;k gSa\ xzkeh.k foi.ku esa forj.k ckfgdkvksa dh Hkwfedk dks
le>kb,A
What is channels of  Distribution? Explain the role of  channel of
distribution in Rural marketing.

2. d`f"k foi.ku ds {ks= dks le>kb, rFkk d`f"k cktkj oxhZdj.k dhft,A   9

(2)

Describe scope of  Agriculture marketing and explain classification of
Agriculture market.

vFkok@OR
cktkj lajpuk dk vFkZ crkb,A bldh fØ;k'khyrk ds fu/kkZjd ?kVdksa dks
le>kb,A
Explain the meaning of  capital structure. Discuss its components of
market structure.

3. fVIi.kh fyf[k, %                8
(a) vxzsf"kr O;ogkj (b) fofue; cktkj
Write note on :
(a) Forward dealing (b) Exchange market

vFkok@OR
vk/kqfud foi.ku izca/k ij ,d ys[k fyf[k,A
Write an essay on Modern Marketing Management.

4. fu;fer cktkjksa ls vkidk D;k vk'k; gS\ blds xq.k&nks"kksa dks le>kb,A   8
What doy ou mean by Regular Market? Explain its merits and demerits.

vFkok@OR
Hkkjr esa xzkeh.k cktkj dh orZeku fLFkfr ij foospuk dhft,A
Discuss the present condition of  Rural marketing in India.

5. ysofyax D;k gS\ ysofyax rFkk Js.kh;u esa varj crkb,A                       8
What is Labeling? Explain the difference between labeling & grading.

vFkok@OR
laos"Bu ls vki D;k le>rs gSa\ blds mís';ksa rFkk egRo dks crkb,A
What do you understand by Packaging? Explain its objects and
importance.

___________
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LukrdksÙkj ijh{kkfFkZ;ks a gsrq vko';d funsZ'k

1- LukrdksÙkj d{kkvksa ds fy, lHkh ¼pkj@ik¡p½ iz'u i=
nsuk vfuok;Z gksxkA lHkh iz'u i=ksa dh dkfi;kW ìFkd&ìFkd gksaxhA
2- ijh{kkFkhZ ,&4 lkbt dh mÙkjiqfLrdk dk mi;ksx djsxkA
izR;sd mÙkjiqfLrdk ij Nk= viuk jksy uEcj] fo"k;] iz'ui=]
iz'ui= dksM] ukekadu ,oa le; lkfj.kh ds vuqlkj fnukad
vfuok;Z :i ls vafdr djsxkA vU;Fkk ijh{kk ifj.kke ckf/kr
gksxk rks bldh tckonkjh ijh{kkFkhZ dh gksxhA mÙkjiqfLrdk ds
lkFk izos'k&i= dh Nk;kizfr layXu djsxkA
3- iz'u i= fucU/kkRed izdkj dk jgsxkA ftlesa ik¡p ;wfuV
ls ik¡p iz'u jgsaxsA ,d iz'u ds mÙkj dh vf/kdre 'kCn
lhek 300 jg sx hA

&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&&
uksV % lHkh ik¡p iz'uksa ds mÙkj nhft;sA iz'uksa ds lkFk vadksa dk foHkktu fn;k tk
      jgk gSA
Note : Attempt all the five questions. Distribution of marks is given with
           questions.
1. vUrjkZ"Vªh; foi.ku ds LoHkko {ks= ,oa egRo dks le>kb,A                  9

Explain the international market nature scape and important.
vFkok@OR

vUrjkZ"Vªh; foi.ku i;kZoj.k ;k okrkoj.k ls D;k vFkZ gS\ vkarfjd ,oa ckg~;
okrkoj.k dh O;k[;k dhft,A
What is the meaning of  International Marketing Environment? Discuss
Internal and External Environment.

2. vUrjkZ"Vªh; ewY; dks izHkkfor djus okys ?kVdksa dk o.kZu dhft,A         9
Describe the factors influencing International price.

(2)

vFkok@OR
,d vUrjkZ"Vªh; ewY; m)kj.k dks cukus ds fy, fdu fdu lwpukvksa dh
vko';drk gksrh gS\ crkb,A
Which information are required for International Price Quatation?
Discuss.

3. vizR;{k O;kikj dk D;k vFkZ gS\ vizR;{k O;kikj dh fof/k;ksa dk o.kZu
dhft,A                                                                                      8
What is the meaning of  Indirect trading? Describe the methods of
indirect trading.

vFkok@OR
lk[k&i= ¼izys[kuh; lk[k i=ksa½ ds fofHkUu izdkjksa dh foospuk dhft,A
Discuss various kinds of  letters of  credit (Documentary letter of
credit).

4. Hkkjr esa fons'kh O;kikj ls lEcaf/kr lk[k ,oa foÙk dh fofHkUu fof/k;ksa dh
O;k[;k dhft,A   8
Discuss the various methods of  credit and finance relating of  Foreign
trade in India.

vFkok@OR
Hkkjrh; fu;kZr ,oa vk;kr cSad dh LFkkiuk] foÙkh; lalk/kuksa vkSj dk;kZsa dk
o.kZu dhft,A
Describe the establishment, Financial resources and Functions of  the
Export and Import Bank of  India.

5. fu;kZr fØ;kfof/k dh egRoiw.kZ voLFkkvksa dh laf{kIr fooj.k nhft,A bl
izfØ;k esa fdu izeq[k izys[kksa dk iz;ksx fd;k tkrk gS\   8
Briefly explain the important stages in proccedure of  export trade.
What main documents are used in this process.

vFkok@OR
cgqi{kh; O;kikfjd le>kSrs ls vki D;k le>rs gSa\ blds izdkj o egRo
crkb,A
What do you mean by Multilateral Trade Agreement? State its types
and importance.

___________
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