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PG-20502 
TERM END EXAMINATION – 2020 

PGDIM 

Marketing Management 

  

                                               [Maximum Marks: 70 

 

    UkksVUkksVUkksVUkksV % le; & fo'ofo|ky; le; lkj.kh ds vuqlkjA 

   lHkh iz’u vfuok;Z gSaA lHkh iz’u ds vad leku gSaA 

 Note : Time – According to University Timing.  

  All questions are compulsory. All question carry equal marks.   

 

 

1. ,d fodkl’khy ns’k esa foi.ku Áca/k dk D;k vkSfpR; ,oa egRo gS\ 

What is the relevance and importance of marketing management in developing 

 country?  

vFkokvFkokvFkokvFkok @@@@    OR  

 cgqjk"Vªh; dEiuh ls D;k rkRi;Z gS\ Hkkjr esa cgqjk"Vªh; dEiuh ds Hkfo"; ij fVIi.kh fyf[k,A 

  What do you mean by Multinational Company? Write note on the future of 

 Multinational Company in India. 

2. ^^foi.ku thou Lrj Ánku djrk gSA^^ bl dFku dks foLrkj ls le>kb,A 

Explain fully the statement, “Marketing is the delivery of standard of living”. 

vFkokvFkokvFkokvFkok @@@@ OR  

  foi.ku dh iqjkuh ,oa uohu fopkj/kkjkvksa esa vUrj crkb,A 

  Distinguish between old and new concept of marketing.  
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3. foi.ku i;kZoj.k ds eq[; rRo dkSu&dkSu ls gSa\ le>kb,A 

What are the major components of Marketing Environment? Discuss. 

vFkokvFkokvFkokvFkok @@@@    OR  

 ekax eki ls vki D;k le>rs gSa\ cktkj ekax dks ÁHkkfor djus okys rRoksa dk o.kZu dhft,A 

  What do you understand by Demand Measurement? Describe the factors 

 influencing market demand. 

4. mRikn fodkl ls vki D;k le>rs gSa\ blds Áeq[k rRoksa rFkk ykHkksa dks le>kb,A  

What do you mean by Product Development? Explain its main elements and 

 advantages. 

vFkokvFkokvFkokvFkok @@@@ OR  

 foi.ku ÁfØ;k esa dher fu.kZ;ksa ds LoHkko o egRo dks le>kb,A 

  Explain the nature and importance of price-decisions in marketing process. 

5. foKkiu ds Áeq[k ek/;e crkb,A fdlh mRikn ds foKkiu ds fy, ek/;e dk pquko djrs 

 le; vki fdu&fdu rRoksa dks /;ku esa j[ksaxs\ 

Enumerate important medias of advertising. What factors should be kept in 

 mind while selecting a media for a product?  

vFkokvFkokvFkokvFkok @@@@ OR  

 ,d Hkkjrh; fuekZ.k ds fy, forj.k dh okfgdkvksa ds pquko ls lEcfU/kr eq[; ckrksa dk o.kZu 

 dhft,A 

 Identify the major factors involved in selecting a channel of distribution for an 

 Indian manufacture. 

 

……………….-XX………………. 

 


